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Why Balance
Al'and Authentici

in Marketing?

Al is changing the way we create, market, and grow our
brands. But no matter how advanced the tools become,
one thing will never change: people connect with people.

This guide will show you how to use Al strategically to
save time, stay consistent, and grow your brand without
losing the authenticity that makes you unforgettable.

The goal isn’t to choose between Al or authenticity, it’s
to combine them with intention.

Al IS A TOOL.

YOU ARE THE BRAND. WHAT YOU’LL LEARN

J> How Al Can Work for You

Discover the best ways to integrate Al

A I HUWN into your marketing workflow.
EFFICIENCY CREATIVITY

& PRODUCTIVITY & CONNECTION The Risks of Overusing Al
Learn about the risks of overusing Al,
how it can affect your brand.
Final Thoughts & Takeaways

The most successful brands in the future Reflect on the human elements Al can’t

won’t be the most automated, they’ll be replace, key reminders for using Al
intentionally, and why learning to adapt

theanost human.

to Al rather than avoiding it.



How Al Can
Work ForYou

SMARTER MARKETING STARTS

WITH STRATEGIC SUPPORT.

WHERE Al CAN
SUPPORT YOUR WORK
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03

04
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CONTENT CREATION
Generate captions, blog drafts,
email copy, and more.

RESEARCH & INSIGHTS

Get quick answers, analyze trends,
and understand your audience.

PLANNING & ORGANIZATION
Build content calendars, campaign
plans, workflows, checklists, and
structured marketing systems that
improve consistency.

REPURPOSING CONTENT
Transform one idea into multiple
formats across platforms, helping
you maximize reach.

ANALYTICS & REPORTING

Summarize data, track performance,

and make informed decisions.

g

Think of Al as your smart business assistant.

It can help with brainstorming, planning
content, organizing ideas, and handling

repetitive tasks that take up time.

When used to you advantage, Al can make
your workflow feel more efficient, less
stressful, and easier to manage.

A SIMPLE WORKFLOW
THAT KEEPS YOU IN CONTROL

YOU CREATE
Start with your ideas, your

perspective, and your goals.

AI SUPPORTS
Use Al to expand, organize,
and refine your ideas.

YOU REFINE
Review, edit, and think critically to
make it your own.
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KEY RISKS TO BE AWARE OF

Th€ RZ.S k\g O f L.OSS OF BRAND VOICE

Your content starts to sound

generic and forgettable.

[ J
| I Sl I l M AUDIENCE DISTRUST
e People can sense when something lacks

real human emotion or experience.

Al is an incredible tool, but using it without OVER'AbUTOMAJIONd Ao
A ° OouU become depen ent on an
boundaries can do more harm than good. Over- I GO G
reliance on Al can weaken your message, dilute
your brand, and create disconnection between LACK OF CONNECTION
you and your audience e Without your story, values, and
’ personality, connection disappears.

REDUCED CREATIVITY
e Overuse can make you rely on what’s
safe, not what’s original or impactful.

The goal isn’t to avoid Al, it’s to use it
intentionally and responsibly.

AICONTENTISN'T AUTHENTICITY IS TRANSPARENCY AIIS BECOMING
NECESSARILY BETTER BEING QUESTIONED MATTERS ESSENTIAL
52/0 699/0 84/0 67/0
of consumers report of consumers doubt the of consumers familiar with of small and medium sized

reduced engagement with authenticity of online generative Al believe Al- businesses now now

content if they believe it is content because of Al- generated content should incorporating Al into their
Al-generated generated media be clearly labeled marketing eforts

SmythOS — The Al Content TrendWatching — Al Content Deloitte — 2024 Connected Adobe, 2024 - Al Marketing

Trust Gap Overload & Consumer Trust Consumer Survey Trends

‘ REAL-WORLD EXAMPLE

A

Coca-Cola’s Al Holiday Ad

In late 2024, Coca-Cola released a holiday
advertisement created almost entirely with Al. The ad
featured hyper-realistic visuals, polar bears, and a
nostalgic holiday theme, but it missed something
important: the human touch.

Viewers quickly took to social media to criticize the ad, Photo Credit: Coca-Cola Holiday Campaign, 2024
saying it felt "soulless,” "creepy,” and "emotionally
empty.” Many felt it lacked the heart and authenticity

G2EeHER) B IE (S ey G “Nothing like celebrating the spirit
of Christmas with the most soulless
WHY THIS MATTERS: commercial possible.”

Even one misstep with Al-generated content can lead to Source: Campaigns of the World, 2024

backlash, damage brand trust, and make your audience (“Coca-Cola Al-Generated Christmas Ad
feel disconnected. Controversy”)
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https://smythos.com/thought-leadership/the-ai-content-trust-gap-why-73-of-consumers-can-spot-and-reject-ai-generated-marketing/
https://smythos.com/thought-leadership/the-ai-content-trust-gap-why-73-of-consumers-can-spot-and-reject-ai-generated-marketing/
https://www.trendwatching.com/trends-and-insights/in-2024-ai-content-overload-has-put-consumer-trust-to-the-test
https://www.trendwatching.com/trends-and-insights/in-2024-ai-content-overload-has-put-consumer-trust-to-the-test
https://www.deloitte.com/us/en/insights/industry/telecommunications/connectivity-mobile-trends-survey/2024.html
https://www.deloitte.com/us/en/insights/industry/telecommunications/connectivity-mobile-trends-survey/2024.html
https://www.adobe.com/uk/acrobat/resources/ai-marketing-trends.html
https://www.adobe.com/uk/acrobat/resources/ai-marketing-trends.html

Final Thoughts
& 1akeaways

THE HUMAN THINGS

Al Can't Replace

Ol

Emotion

02

Experience

03
Storytelling

Stories build trust
faster than polished

04
Perspective

Your opinions, beliefs,

0o

Imperfection

Al can’t create real Sometimes the

People connect to
emotional connection real-life experiences

that Al can’t have

and lessons are your imperfect things feel

marketing ever will unique advantage the most genuine.

THE MAIN TAKEAWAYS

USE Al STRATEGICALLY & INTENTIONALLY

Use Al to save time, support creativity, and simplify
your workflow without what makes you unique.

LET YOUR PERSPECTIVE LEAD

Your experiences, opinions, stories, and values
are what make your content memorable.

PRIORITIZE CONNECTION OVER PERFECTION

Audiences connect more deeply with honesty and
relatability than polished, overly automated content.

THINK CRITICALLY

Not everything Al generates is accurate,
meaningful, or aligned with your brand. Always
take it with a grain of salt.

THE FUTURE OF Al

92% 30.6%

expected annual
growth rate between
2023 and 2030

of businesses plan to
invest in generative Al
tools over the next
three years.

As you can see above, Al is quickly becoming a
major part of how brands create content,
market products, and connect with people
online.

As Al continues to grow, learning how to use
these tools effectively will become more and
more important. Businesses that completely
ignore Al risk falling behind in a fast-changing
industry.

But while Al can help you work faster and
smarter, authenticity still matters. The goal
isn’t to fear Al, it’s to use it intentionally while
continuing to lead with creativity, connection,
and trust.



https://www.adobe.com/uk/acrobat/resources/ai-marketing-trends.html
https://www.forbes.com/advisor/business/ai-statistics/
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